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Abstract:
This paper examines learning by exporting, in which a firm experiences growth in productivity
after entering export markets. The results of existing studies show conflicting evidence regarding
whether productivity gains result from learning by exporting or whether productivity gains lead
to exporting. This paper discusses the relationship between entering exporting markets and
subsequent product innovation. Using data from nearly 6,000 firms in India, the results suggest
that learning by exporting occurs when firms enter export markets, but only during the first year.
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1.0 INTRODUCTION
Learning by exporting leads to improvements in firm performance after entering export
markets. This occurs when a firm experiences higher growth in productivity after completing the
internalization process than similar firms who are non-exporters. The relationship between
entering export markets and subsequent innovation may occur for a variety of reasons. First, new
relationships lead to increased knowledge of industry practices and technology. Firms that are
exposed to this knowledge can take advantage of the new information to improve their processes,
thus improving productivity. Also, access to new technology can lead exporting firms to invest in
updating or changing their existing technology, which improves performance. Second, new
exporters are often exposed to increased competition as they contend with competitors at home
and abroad. Increased competition may encourage greater risk taking in order to obtain a larger
market share in the foreign market. This can lead to cost cutting measures as well as an increase
in innovation. Finally, investment in marketing in order to reach new markets can increase
knowledge of the customer, raise profit margins, and drive new sales. While non-exporters may
be content with the brand awareness their firm experiences in their current market, exporters may
maintain their current base and reach new customers by investing in marketing and advertising.
Theories regarding learning by exporting have gained popularity as there are major
implications for productivity. Productivity is a major factor in economic growth and
development. Theories have been developed to show that increasing productivity can lead to
growth in GDP, higher standards of living, and greater well-being for the general economy. As
governments and firms have struggled to continuously raise productivity, determining whether
learning by exporting is a major factor in productivity increases has become a prominent topic.
Existing research about the learning by exporting mechanism shows conflicting evidence.
Results are particularly inconclusive regarding whether productivity gains result from learning
by exporting or whether productivity gains lead to exporting. Self-selection theories conclude
that firms that enter export markets are already better positioned, more productive and more
efficient than their non-exporting peers. At the same time, others argue that, all else constant,
firms that enter export markets are more likely than their non-exporting peers to achieve
significant productivity gains during and after the internationalization process. Of the studies that
conclude that learning by exporting exists, results remain irresolute as to the main contributing
factors.

This study aims to enhance existing research by determining whether or not learning by
exporting occurs in Indian firms.
If the learning by exporting mechanism occurs, there are major implications at the
national and firm level. At the national level, governments may increase support for domestic
businesses entering foreign markets. This can help raise productivity among participating firms.
At the firm level, managers may consider learning by exporting as a positive factor when
deciding whether or not to enter international markets.
The rest of the paper is organized as follows: Section 2 discusses the trend. Section 3
provides a literature review. Data and empirical methodology are discussed in Section 4. Finally,
Section 5 presents and discusses the empirical results. This is followed by a conclusion in
Section 6.
2.0 TREND
Exports from India have risen steadily in recent decades as numerous businesses expand
globally and ship their products overseas. This has helped India’s economy to improve and has
raised the standard of living. During the global economic downturn, exports from India were not
as affected as exports of other countries. Indian firms were able to maintain positive growth for
their exports for much of 2008-2010. Additionally, India has improved its ranking among the
leading world exporters and is ranked 21st as of 2009. Figure 1 shows trends in the growth of
Indian exports. This figure shows the export target and the actual exports achieved. India has
matched or exceeded the target in every year except 2009, during the worst of the recession. This
shows that firms are exporting more products and new firms are entering the export markets.
Figure 1: Trends in Growth of Exports

Source: Government of India, Department of Commerce

Figure 2 shows the top five principle commodity groups for India’s exports during the
2010-2011 year. Crude petroleum and petroleum products makes up nearly 17% of India’s
exports, followed by gems and jewelry at nearly 19%. However, the majority of India’s exports
are comprised of the category: other at nearly 51%. This shows that firms in many industries
have entered export markets and achieved success.
Figure 2: Share of Top 5 Commodity Groups in India’s Exports 2010-2011

Source: Government of India, Department of Commerce

Figure 3 shows the major destinations for India’s exports. The UAE is the top destination
for Indian exports at 14%, followed by the USA at about 11%. As shown, the majority of exports,
61%, are to the rest of the world. This shows that Indian firms are entering markets worldwide
and exporting to numerous nations.
Figure 3: Major Destinations of India’s Exports 2010-2011

Source: Government of India, Department of Commerce

Based on the trends in India’s exports, it can be anticipated that Indian firms entering
export markets will encounter favorable conditions for growing their business. This will have a
positive effect on any learning that occurs through exporting and may be beneficial for
productivity increases.
3.0 LITERATURE REVIEW
3.1 Self-Selection
Several existing studies do not find evidence of productivity increases after entering
export markets (Wagner, 2002; Hansson and Lundin, 2004; Arnold and Hussinger, 2005). Some
of these studies argue that firms that enter export markets are already more productive than their
non-exporting peers (Clerides et al. 1998; Melitz 2003). This is because only more productive
firms can afford the risks and costs of entering export markets. In this case, the efficient firms
self-select and enter the export markets, while inefficient firms continue as domestic-only
businesses. Melitz (2003) developed a framework to demonstrate that exposure to trade will
prompt the most productive firms to enter and the least productive firms to exit the export
markets. Roberts and Tybout (1997) show that sunk costs necessary to enter export markets deter
entry by less profitable and productive firms. Only the most productive firms will find
participation in foreign markets profitable. Bernard and Jensen (1999) argue that for U.S. firms
there is no productivity increase after entering export markets. Clerides et al. (1998) study export
markets in Columbia, Mexico and Morocco and argue that only efficient firms begin exporting
and do not achieve subsequent efficiency gains.

3.2 Productivity Improvements
Other existing studies conclude that firms do experience improvements in productivity
after entering export markets. Using output to measure firm performance, Bigsten et al. (2004)
and Bigsten and Gebeeyesus (2008) show efficiency gains from firms entering export markets in
four African nations and show that productivity improves after participation in foreign markets
begins. Salomon and Shaver (2005) state that ex post benefits from entering export markets lead
to increased product innovation. Grossman and Helpman (1993) argue that exporting firms are
exposed to knowledge unavailable to domestic only firms. This knowledge gap helps explain
subsequent productivity increases in exporting firms. Chongvilaivan and Riyanto (2008) states
that firms in export markets obtain access to new technology. Based on these studies, the
combination of increased knowledge of an industry and access to new technology could be the
most relevant factors in subsequent firm productivity. However, Keller (2004) argues that the
effects of exposure to technological advancements are limited by spillovers.
3.3 Productivity Gains Across Sectors
De Loecker (2012) uses an empirical framework that accommodates endogenous
productivity processes. While showing productivity gains from export entry, De Loecker (2012)
argues that the effects differ across producers and may be stronger in some industries and weaker
in others. Harris and Li (2011) find productivity gains from entering all export markets. However,
they conclude that gains are stronger in service sectors such as financial and business services
and weaker in production sectors such as manufacturing, construction and agriculture. Contractor
et al. (2003) find similar results and conclude that service sector firms experience productivity
gains at an earlier stage of the internationalization process than manufacturing firms.
3.4 Employment Growth and Product Innovations
Other studies indicate that firms entering export markets experience stronger subsequent
growth in employment and output than non-exporters (Pavcnik, 2002; Van Beisebroeck, 2005;
Lileeva and Trefler, 2010). Carlton (2005) discusses investments by firms into R&D and
advertising in order to spur growth when entering new markets. On the other hand, Damijan et al.

(2008) and Bustos (2011) show that exporting leads to process and product innovations and spurs
firms to upgrade technology toward the most productive uses.
3.5 Market Size and Competition
Market size and the current level of competition also affect firms entering foreign
markets. Melitz and Ottaviano (2008) show that firms entering larger and more integrated
markets experience larger productivity gains than firms entering smaller markets. This may be
because firms that enter larger markets have access to more extensive knowledge and
technological innovations than firms that enter smaller markets. On the other hand, it may be
because firms that choose to enter larger markets are already better positioned to succeed than
firms that choose to enter smaller markets. Cadot et al. (2012) study firms in Africa and conclude
that exporter survival increases with competition, specifically the number of competitors
exporting the same product to the same destination. This study suggests externalities and
information spillovers may be the contributing factors.
3.6 Diminishing Returns
Albornoz et al. (2012) shows that firms that enter more than one export market
experience higher growth in the first year and first market than in subsequent years and markets.
This study shows that learning by exporting occurs quickly after entering export markets and is
subject to diminishing returns. Also, knowledge and productivity gains may be a result of
exporting in general and are independent of the specific market entered. This shows that firms
may experience similar productivity gains regardless of the specific factors of their first export
market.
4.0 DATA AND EMPIRICAL METHODOLOGY
4.1 Data
The study uses annual data from 2001 to 2012. The dataset provides company-level
information regarding 5,583 Indian firms, including industry codes, company size, exports, profit
and other statistics. Summary statistics for the data are provided in Table 1.
Table 1: Summary Statistics

Variable

Obs

Mean

Std. Dev.

Min

Max

Year

61416

2006.5

3.452081

2001

2012

CMIEcompan~e 61416

152367.6

95806.97

11

468634

NICcode

61416

38791.39

21860.19

34

98200

BSEscripcode

61416

522022.4

13975.21

500002

590133

sales

41822

5894.631

61418.54

0

4268759

rmexp

28796

3301.567

36096.49

0

2748140

profit

50560

451.6647

4485.424

-41097.8

251229.2

ebitda

50560

1489.709

13868.8

-18030.2

969698.2

totalassets

51156

14695.78

166242.4

0

1.34e+07

gfa

48408

3320.76

32984.04

0

2212530

wage

46749

355.0543

3014.737

0

178207.3

exports

21671

1829.184

22088.85

0

1982690

electric

37220

205.612

1322.278

0

66484.1

rd

4892

105.0836

538.4908

0

13711.6

Incorporat~r

61404

1983.156

16.91066

1858

2013

4.2 Empirical Methodology and Variables
This study follows the empirical methodology of Salomon and Shaver (2005). Three
models are derived as follows.
1) PROFITit = B0 + B1EXPORTSit + B2TOTALASSETSit + B3RDit + B4WAGEit + Eit
2) PROFITit = B0 + B1EXPORTSit-1 + B2TOTALASSETSit + B3RDit + B4WAGEit + Eit
3) PROFITit = B0 + B1EXPORTSit-2 + B2OTALASSETSit + B3RDit + B4WAGEit + Eit
PROFITit is a measure of the firm’s annual after-tax profit. It is used as a proxy for firm
productivity. While ot/her measures of firm productivity, such as patent applications or product
innovations may be more appropriate measures, due to limitations in the dataset, PROFITit is
used. The natural log of PROFITit is taken in order to reduce serial correlation.
Independent variables consist of four variables. The natural log is taken for each variable
in order to rid the equation of too much serial correlation and strengthen its accuracy.

EXPORTSit-1 shows the value of the firm’s exports. It is lagged one year in order to capture the
effects of current year exports on the following year productivity. EXPORTSit-2 is lagged two
years to capture the effects of current year exports on productivity two years later. EXPORTSit-3
is lagged three years to capture the effects of current year exports on productivity three years into
the future. These lags take into consideration that after entering export markets, knowledge and
learning are acquired over time and any effects will not likely be demonstrated until the
following years. TOTALASSETSit measures the firm’s total assets and is used as a proxy for
firm size. RDit is the firm’s expenditure on research and development. It is used to measure the
intensity of a firm’s R&D, which is a crucial factor in firm productivity. Finally, this model adds
the variable WAGEit to the methodology outlined by Salomon and Shaver (2005). WAGEit
measures the wages of firm employees. This is based on the theory that higher wages will lead to
more satisfied workers and an increase in labor productivity.
5.0 EMPIRICAL RESULTS
The empirical estimation results are presented in Table 2. The results are based on a fixed
effects model using robust standard errors. A fixed effects model was chosen over a random
effects model based on the results of the Hausman test.

Table 2: Empirical Results
PROFIT
EXPORTS

PROFIT

PROFIT

0.073**
[2.43]

L. EXPORTS

0.0344
[1.36]

L2. EXPORTS

-0.0018
[-0.06]

FIRM SIZE
(Total assets)
R&D

0.631***

0.654***

0.631***

[5.47]

[5.35]

[5.03]

0.0440

0.0461

0.0314

[1.34]

[1.43]

[0.95]

0.278**

0.276**

0.287**

[2.32]

[2.15]

[2.20]

-1.970***

-1.909***

-1.520***

[-4.21]

[-3.92]

[-3.12]

3679

3500

3336

EXPENDITURE

EMPLOYEE
WAGES

CONSTANT

N
t statistics in brackets
*

p < 0.10, ** p < 0.05, *** p < 0.01
The analyses are based on 3679, 3500 and 3336 observations respectively for each

independent variable for the time period of 2001 to 2012. In order to reduce serial correlation
and strengthen the accuracy of the results, the natural log of each variable was calculated and
used in the estimation. The regression results can be interpreted as follows.

The export variable is included in each model with a different time lag to show the effect
of current year exports on profit during the current year, one year into the future and two years
into the future. Based on the first model, the variable EXPORTSit leads to an increase in profit
during the current year. This is consistent with the positive sign that was expected, and the
variable is significant at the 5% level. The second and third models, which include EXPORTSit-1
and EXPORTSit-2, do not show statistically significant results at the 1%, 5% and 10% levels.
Additionally, the negative sign is not what was expected. Because profit is used as a proxy for
productivity, it is concluded that exporting affects the productivity of a firm within the current
year, but does not affect the productivity of a firm one or two year later. This supports existing
research that states that learning by exporting is strongest within the first year and experiences
diminishing returns thereafter.
The other independent variables, TOTALASSETSit, RDit, WAGEit, are included in all
three models. In all models, TOTALASSETSit is consistent with the positive sign that was
expected, and is statistically significant at the 1% level. Variability in the coefficient between
models is small. As the total assets variable is used as a proxy for firm size, it can be concluded
that larger, growing firms are more productive than smaller, stagnant firms.
In all models, the variable RDit is consistent with the positive sign that was expected. The
coefficient does not vary widely between models. However, the variable is not significant at any
of the measured significance levels. This variable was tested in other models using one and two
time lags and remained insignificant. It is possible that research and development is significant if
another variable such as patent applications or product innovations were used as a proxy for
productivity rather than profit. This is because since research and development is usually a major
expense for a firm, it may not have a strong positive impact on profit.
Finally, in all models, WAGEit is consistent with the positive sign that was expected and
is statistically significant at the 5% level. Variability in the coefficient between models is small.
It can be concluded that higher wages do positively impact a firm’s profit and productivity,
possibly because higher wages are associated with higher employee satisfaction. Satisfied
employees who feel they are paid fairly may be more motivated to increase their productivity to
keep their jobs.
6.0 CONCLUSION

This paper examines learning by exporting, in which a firm experiences growth in
productivity after entering export markets. In summary, exports were found to have an effect on
the productivity of a firm, but only within the first year. This supports existing research by
Albornoz et al. (2012) that argues that productivity increases after entering export markets, but
mostly in the first year. Following the first year, productivity gains are subject to diminishing
returns and productivity will not increase as quickly thereafter. There are some limitations to the
data, including the use of proxies and potential multicollinearity. Future studies should examine
patent applications or product innovations as proxies for productivity, or they should calculate
total factor productivity for each firm.
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8.0 APPENDIX
8.1 Appendix A: Variable Description and Data Source
Variable

Variable Description

Data Source

PROFIT

After tax profits by firm in millions of

Dataset of 5,583 Indian firms

dollars

from 2001 to 2012

TOTALASSETS Total assets by firm in millions of dollars

Dataset of 5,583 Indian firms
from 2001 to 2012

WAGE

EXPORTS

Employee wages as salary expense by firm

Dataset of 5,583 Indian firms

in millions of dollars

from 2001 to 2012

Exports by firm in millions of dollars

Dataset of 5,583 Indian firms
from 2001 to 2012

RD

Research and development expense by firm

Dataset of 5,583 Indian firms

in millions of dollars

from 2001 to 2012

8.2 Appendix B: Variables and Expected Signs
Variable

Variable Description

What It Captures

Expected
Sign

PROFIT

After tax profits by firm in millions Firm productivity

Dependent

of dollars

variable

TOTALASSETS Total assets by firm in millions of
dollars

Firm size

+

WAGE

EXPORTS

Employee wages as salary expense

Employee wages and

+

by firm in millions of dollars

satisfaction

Exports by firm in millions of

Firm exports

+

Research and development expense Research and

+

dollars
RD

by firm in millions of dollars

development intensity

LEARNING BY
EXPORTING IN INDIA
STEPHANIE LIZARDI

INTRODUCTION
• Productivity is a major factor in economic growth
and development
• Exporting is thought to lead to improvements in firm
performance and productivity through learning
• Relationship between entering export markets and
subsequent innovation
•
•
•
•

Increased knowledge of industry practices
Access to technology
Increased competition
Investment in marketing

INTRODUCTION CONT.
• Existing research is inconclusive and results are split
into two groups
• Learning by exporting theories:
• Firms that enter export markets become more productive

• Self-selection theories:
• More productive firms enter export markets

TOTAL FACTOR PRODUCTIVITY

INDIA’S EXPORT MARKET
Export Target & Achieved

Source: Government of India, Department of Commerce

Major Export Destinations

Source: Government of India, Department of Commerce

• Numerous export destinations
• Indian firms entering export markets will encounter
favorable conditions

LITERATURE REVIEW
• Salomon and Shaver (2005)state that ex post
benefits from entering export markets lead to
increased product innovation.
• Chongvilaivan and Riyanto (2008) argue that
exporting firms are exposed to knowledge and
technology.
• Albornoz et al. (2012) shows that firms experience
highest productivity growth in the first year.

LITERATURE REVIEW CONT.
• Bernard and Jensen (1998) argue that there is no
productivity increase after entering export markets.

• Melitz (2003) argues that firms entering export
markets are already more productive than nonexporting peers.

MODEL & DATA
• Panel data from nearly 6,000 Indian firms from 2001 to 2012
• Modification of model by Salomon and Shaver (2005)
• PROFITit = β0 + β1EXPORTSit + β2EXPORTSit-1 + β3EXPORTSit-2 +
β4TOTALASSETSit + β5RDit + β6WAGEit + αi + uit
Variable

Expected Sign

Exports at t0

+

Exports at t-1

+

Exports at t-2

+

Firm size (Total assets)

+/-

R&D Expenditure

+

Employee Wages

+/-

Error Term

0

EMPIRICAL RESULTS
PROFIT
EXPORTS

PROFIT

PROFIT

0.073**

• Fixed effects models
with robust standard
errors

[2.43]
L. EXPORTS

0.0344
[1.36]

L2. EXPORTS

-0.0018

• Based on Hausman test

[-0.06]
FIRM SIZE

0.631***

0.654***

0.631***

(Total assets)

[5.47]

[5.35]

[5.03]

R&D EXPENDITURE

0.0440

0.0461

0.0314

[1.34]

[1.43]

[0.95]

0.278**

0.276**

0.287**

[2.32]

[2.15]

[2.20]

-1.970***

-1.909***

-1.520***

[-4.21]

[-3.92]

[-3.12]

3679

3500

3336

EMPLOYEE WAGES

CONSTANT

N

t statistics in brackets
* p < 0.10, ** p < 0.05, *** p < 0.01

• Natural logs
• Reduce serial correlation
• Elasticity

CONCLUSION
• Exports were found to have an effect on the
productivity of a firm
• Supports existing research by Albornoz et al. (2012)
that argues that productivity increases after
entering export markets, but mostly in the first year.
• Limitations:
• Multicollinearity
• Proxies
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Morocco: An
Investment
Opportunity
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Agenda

• Overview of Morocco
• Moroccan Economy and Growth Drivers
• Infrastructure Development
• Inflation and Debt Reduction
• Free Trade Agreements
• Questions

Overview of Morocco
• Northwest Africa

• Borders the Mediterranean and Atlantic
• Strait of Gibraltar

• Constitutional Monarchy since 2011
• King Mohammed VI
• Previous protectorate of France

• Religion: Islam, Christianity
• Languages: Moroccan Arabic, French, English, Spanish
• Life Expectancy: 76.5 years
• Fertility Rate: 2.15 children per woman

Moroccan Economy

•
•
•
•

Diverse, open, market-oriented economy
Economic sectors: agriculture, tourism, textiles, apparel, energy
Improvements in unemployment, poverty and illiteracy
GDP growth 4.95% during height of the financial and economic crisis
• Largest growth in Mediterranean area

• Demonstrates resilience against global economic problems

Growth Drivers

• Economic growth driven by domestic demand and public
investment
• Household consumption increased 8% yearly to $52 billion USD
• Public investment tripled to $20 billion USD
• Education, health spending and infrastructure

Infrastructure Development

• Projects to continuously develop and
maintain infrastructure to international
standards
• Tanger-Med Port and others along Strait
of Gibraltar
• Location benefits multinational
businesses based in Morocco

• Extensive highway network

• All cities over 400,000 residents

• 15 international airports
• Telecom infrastructure

• 97% mobile penetration

Stable Inflation

• Low inflation rate of 1.8% between 2000-2010
• Near 2% target considered to be ideal

• Stable, predictable economic climate
• Sustained economic growth and job creation

• Business planning and investment in productivity

Low Taxes and Export Costs
• Taxes paid by companies
represent only 42% of profit
• USA: 46.3%

• Low taxes offer a
competitive edge to
businesses competing
internationally
• Export costs are only $700
USD per container
• Incentive for businesses to
invest in Morocco

Debt Reduction

• Morocco was a heavily indebted nation in 1980s
• Successful debt reduction by Moroccan government
• Austerity measures and reforms
• Cap on fuel subsidies
• Debt reduced from 73% to 49% of GDP in past 10 years

Free Trade Access

• Free trade agreements with numerous nations
• EU, USA, Egypt, Jordan, Tunisia, Turkey

• West African Economic and Monetary Union
• Sustained regional cooperation

Thank You

Questions?

Sources

• IMF
• Morocco Investment Development Agency
• World Bank

U.S. FINANCIAL CRISIS:
POLICY REACTIONS
STEPHANIE LIZARDI AND SEAN LAMBERT

AGENDA
• Financial Crisis Overview
• Monetary Policy
• Fiscal Policy
• Fixing the Financial Sector
• Current Monetary Policy
• What Has Changed & Future Implications
• Questions

FINANCIAL CRISIS OVERVIEW
• Worst financial crisis and recession since
Great Depression
• Housing Market
• Foreclosures and negative equity

• General Economy
• High unemployment rates
• Reductions in consumer spending
• Lost economic activity

CONSUMER SENTIMENT & GDP

MONETARY POLICY
Pre-crisis monetary policy:
• Inflation Concerns
• Unsustainable growth concerns
• Policy was tending towards slightly
contractionary

PRICE STABILITY

EMPLOYMENT

MONETARY POLICY
During the crisis:
• Plunged interest rates
• Concerns about deflation, unemployment
• Quantitative Easing
• Goals:
• Supporting asset values
• Increasing excess reserves

• Bolster Consumer
Confidence/Spending
• Stabilize Employment
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MONETARY POLICY
Other Fed Actions During Crisis:
• Qualitative Easing
• Term Auction Facility (TAF) and Term Asset
Backed Securities Loan Facility (TALF)
• Interest on Bank Reserves
Pseudo-Monetary Policy:
• AIG bailout of $85 billion

FISCAL POLICY
• Financial crisis forecasted to have lasting
effect
• Study by IMF economist Carmen Reinart and
Harvard professor Kenneth Rogoff

• Government spending to combat recession
• Keynesian economics

• Economic output influenced by aggregate
demand

STIMULUS PACKAGE
• $787 billion stimulus package
•
•
•
•

Tax cuts
Unemployment benefits and infrastructure
Payroll tax relief for low-income families
Executive compensation cap

• 3.5 million new jobs expected

GOVERNMENT EXPENDITURES

STIMULUS OUTCOME
• Democrats vs. Republicans
• Spending for special interests rather than
efficiency

• Consumers may not spend tax cuts
• Economic protectionism
• “Buy American”

FIXING THE FINANCIAL SECTOR
• TARP Initial Plan: $700 billion bailout
• Purchase toxic assets to increase liquidity
• Problem: lack of confidence

• Secondary Plan: invest $250 billion in banks
• Bank of America, Citibank, GM and Chrysler

• Rewarding financial institutions for reckless
behavior
• Poorly executed
• Lack of Congressional oversight
• Did not address home foreclosures and taxpayers

TARP 2: FINANCIAL STABILITY PLAN
• $2 trillion to rescue financial system
• Private sector to buy bank assets
• Direct help for banks

• Stress testing
• 2-year recession, unemployment rate over 10%,
decline in housing prices

• Negative market reaction
• Debate over nationalizing banks
• Japan’s “lost decade”
• Sweden’s precedent

MONETARY POLICY
Current Policy
• Concerns about deflation
• Continued “accommodative monetary
policy”

HAS ANYTHING CHANGED?
What HAS changed:
• Consumer Credit is more difficult to get
• Many states are offering foreclosure
mediation, sub-prime mortgages are
decreasing in delinquency
• The Volker Rule of the Dodd-Frank Act
What HASN’T:
• Complex financial products that bundle
home loans still exist

Subprime Loans
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THANK YOU

Questions?

